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“Truth is not born nor is it to be found inside the head of an 

individual person, it is born between people collectively 

searching for truth, in the process of their dialogic interaction.”

Mikhail Bahtin 1895-1975
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Companies & Groups

Trade, business & 
professional associations

Non-governmental orgs

Mapping EU 2030 Energy Climate Framework Consultations
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Memes        Values 

Value Systems

Survival values  - Self Expression values
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Based on: World Values Survey 

(1981-2015)

Religion
Culture

Geography

Tradition

Beliefs
Survival

Community

Language Politics

Consider how “Sustainable Finance” maps to Value Systems
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http://www.youtube.com/watch?v=ABWYOcru7js


Values dimensions and evaluation (Psychosocial Profiling)

Portrait Values Questionnaire developed
The Theory of Basic Human values, by Shalom H. Schwartz,

● Openness to change ( Self-Direction / Stimulation )

● Self-enhancement ( Hedonism / Achievement / Power )

● Conservation ( Security Safety / Conformity / Tradition )

● Self-transcendence ( Benevolence / Universalism )

OCEAN: The Big Five

Myers Briggs: Jungian Archetypes

Clare W. Graves, Dudley Lynch: The Spiral Model

Enneagram
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https://en.wikipedia.org/wiki/Shalom_H._Schwartz
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Monitoring Online/ Social Media & Memes Extraction:
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A big data and machine learning application

● Harvest data
● Extract 

○ News
○ Influencers
○ Audiences
○ Events
○ Conversations
○ Memes

● Map to psychosocial profiles
● Identify trust dynamics
● Access and spread of data
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Spirometer: A pathfinder through the “memescapes”
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UNDP Climate Finance Governance

Stefano Battiston Stefano Battiston

Followers of @SimpolProject 
twitter account (~200 recent 
tweets)

Dimensions: Sustainability, 
Climate, Social Impact, 
Finance, Innovation

Ranking of top 100. 



Enhancing citizen engagement: Are they a 
“subject” of the system? 
● Complexity

○ Translating complexity to layperson language 
○ Mapping the perceptions of the citizens on the importance and urgency of 

the issue: “Sustainable Finance”. 

● Trust
○ Collective processing and action requires the presence of similarities of 

values and beliefs as well as interests, skills and experience that breed 
trust as well as for forging coalitions of complementarity when such 
similarities are limited. 

● Access
○ Communicate tangible personalized recommendations for sustainable 

investment opportunities independent of social and economic status of the 
citizen

○ Targeted campaigns for further transparency and communication based on 
values of the citizens for engagement according to their preferences and 
capabilities. 9



THANK YOU...
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